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Message From The President
by Warren Lindholm

Good attendance!  I’m happy to report a nice crowd of Riv-
erlovers and guests came to the November 20th Thanksgiving 
Potluck.   What wonderful Thanksgiving fixin’s, turkey, 
chicken, gravies, spaghetti,  noodles, string beans, home 
made cranberry tea, and other things.  Yum!

The Riverlovers visit to the Teatown Lake Reservation 
was a great success.   The museum and the walk around Tea-
town Lake were fascinating.  We saw two swans a’swim-
ming,  many geese a’flying,  a dam spillway at the lake,  and 
took a walk on the bouncy pontoon walkway on the lake.

For the December 18th Pot-
luck, we met at the Clearwater 
new headquarters for a holiday 
party.  (For future reference, the 
address is 724 Wolcott Ave., 
Beacon, N.Y. 12508.  It’s along 
Route 9D just after Craig House 
Lane.)  [Robin reports that yes, 
the gathering up in Beacon was 
very nice – filled with music and 
packed with people who sur-
rounded a groaning board of 
good eats.   The attending River-
lovers (present at the time she 
left) were Warren, Daria, Jan, 
Beverly, Bill and Sandy.]

For the January 15, 2010 Potluck we plan to show “Who 
Killed the Electric Car,” which hints at oil company and 
government interference, and General Motors complicity.  
It’s a classic tale.

Let me wish everyone a merry Christmas and a happy 
Hanukkah, as well as a great New Year.  Support your local 
Sloop Club and the river.

ShadFest 2010
Riverlovers ShadFest 2010 is coming to a County Park near 
you sooner than you think.   Mark it down right now:  Sun-
day, May 16, 2010 at Croton Point Park.  As the weeks pass, 
we’ll have more news about the menu, the performers, and 
other interesting details.  Plan to volunteer, and get your 
friends to come and celebrate.  Let's make a really big suc-
cess this time—it will be our 20th ShadFest!  That’s going to 
be all the more remarkable because you’re a part of it!

Green vs. Greenwash
How can you really tell?  The basic dilemma for consumers 
is that there are no up-to-date standards for what is really 
green these days.  There was a 1992 guide to environmental 
marketing claims put out by the Federal Trade Commission, 
but they have been bogged down with fraud issues and have 
not updated the guide.

To fill the gap, the environmental marketing firm Terra-
Choice put out a publication in 2007 listing the “Six Sins of 
Greenwashing,” and here they are:

The hidden trade-off – As an example, an electric com-
pany that claims to be energy-efficient may actually use haz-

ardous substances,  or an energy com-
pany may claim to be protecting the 
environment while contaminating 
groundwater in its operations.  A prod-
uct may claim to be “trans fat-free” but 
be loaded with saturated fat.
Proof-less advertising – A company 
makes claims but offers no proof to 
back it up.  What does “clean” mean, or 
“earth-safe”? Am I “greener” than thou?
Vagueness – The claims are that they are 
100% natural, but many naturally-
occurring products, like arsenic, are 
quite harmful.  “It’s good for you” in 
some unspecified way. Being incremen-
tally better is a meaningless difference.

Irrelevance – A company may claim their products are 
CFC-free, but by law all products now have to be.  A product 
can be claimed to be cholesterol-free,  but it has never had 
any in it anyway.

Fibbing – Claims that are completely false.  The other 
name for this is “lying.”  Did you know that the Hummer has 
been claimed to be environmentally friendly?

The lesser of two evils – Think “environmentally 
friendly pesticides,” or “organic” cigarettes, or “nuclear 
power doesn’t emit carbon dioxide” (directly, that is).

Some industry trade associations even invent “certifica-
tions” that they are “green” in some way, or to circumvent 
stricter independent evaluations.  Too many corporations 
will go out of their way to bamboozle the gullible public and 
increase their profits at the expense of the environment while 
calling themselves “green.”  The best answer is to educate 
ourselves and others, so that honesty can prevail.

The launching of the Riverlovers kayaking trip 
in the Fall,  with Gunnar Andersen,  Warren 
Lindholm, Ken and Amy Belfer.
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Walkabout Coffeehouse Coming Up
Walkabout Clearwater Coffeehouse will present its fourth 
concert in this, the 22nd season of Coffeehouse evenings.  
The Coffeehouse has prospered for 22 seasons partly be-
cause of the fabulous talent featured, and of course because 
of the dedication of Walkabout Clearwater volunteers, and a 
loyal audience.

Once again you'll find a flyer for the Walkabout Clear-
water Coffeehouse with your Riverlovers Currents.  Please 
post it and note that in an effort to recycle paper, we've 
printed the flier double-sided.  Be sure the January side is the 
readable side.  

The January concert features the extraordinary musi-
cians Jay Ungar and Molly Mason.  Their warmth and wit, 
coupled with consummate musicianship, have delighted 
audiences all over the world.  Timeless fiddle tunes, country 
and swing, waltzes, and Civil War classics have appeal for 
all ages.

G e t y o u r t i c k e t s b y c r e d i t c a r d a t 
www.BrownPaperTickets.com, or for more information, 
check the website at www.WalkaboutClearwater.org or call 
914-242-0374.  Bring your friends and celebrate the 22nd 
season in style!

Saving Energy In Your Home
by Warren Lindholm

Con Edison and the independent power producers are actu-
ally very efficient at producing electrical power.  Most elec-
trical power plants have a heat rate of 12,000 btu / kwhr. 
(heat rate is a measure of plant efficiency similar to car mile-
age, mile / gallon or the inverse gallons / mile.)  Oil has a 
heat value of 150,000 btu / gallon.  If your home uses 500 
kwhr / month, doing the math works out to 12,000 * 500 / 
150,000 = 40 gallons of oil / month!  How much gas does 
your car use per month? 

One of the largest consumers of electrical power in your 
home is the refrigerator, which is cycling on and off all 
month.   There are settings to adjust the temperatures of the 
freezer and the refrigerator.  If these settings are adjusted too 
low or too cold, your refrigerator is unnecessarily working 
too hard and wasting energy.   Most refrigerators don’t have 
temperature settings,  only numbers to raise or lower the 
temperature of the freezer and refrigerator compartments.  
Obtain an accurate thermometer,  available in houseware 
sections of various stores, to measure these compartments.

The recommended temperature of the refrigerator com-
partment is 40 degrees F (4 degrees C) to slow bacterial 
growth and maintain food quality.  The recommended 
freezer compartment temperature is 0 degrees F (–18 degrees 
C).  At this temperature, bacterial growth will be stopped.

So if the temperature in your refrigerator is lower than 
40 degrees F and in the freezer is lower than 0 degrees F, 
raise the settings to a slightly warmer temperature or a lower 
number to save energy, reduce your electric bill and help 
prevent global warming.

The Miracle That Won’t Work
With population growing and fresh water resources running 
dry, desalination seems like the perfect solution to the 
world’s increasing thirst for water.   Just take some sea water 
or brackish water from a salt lake or an underground source, 
and remove the salt.  What could be simpler?

In principle, the process is simple.  The salt is removed 
either through evaporation or by forcing the salty water 
through filters or membranes.  Unfortunately, it takes a lot of 
energy and,  depending on how it is produced, the result 
could be more greenhouse gas emissions or nuclear waste.

Worldwide, desalination plants have been built where 
energy is affordable.  More than half of all seawater desali-
nation plants are located around the Arabian Gulf, where 
cheap oil and shortages of water come together.  Nearly all 
the remaining plants are in countries wealthy enough to pay 
the steep energy bills—like the U.S. and Spain.  The U.S. 
has the world’s second-largest desalination capacity.

Energy is not the only environmental impact of desali-
nation.  In the case of seawater plants,  there’s the risk of 
sucking in marine organisms along with the water, and all 
desalination plants produce extremely salty water as waste.  
If this is thrown back into the sea undiluted, the high salt 
concentration is lethal for most sea creatures.  Solutions exist 
to minimize these problems, but they are expensive.

Desalinated water is generally more expensive than 
natural fresh water,  at least while supplies last.  Energy 
makes up nearly half the cost, and about 40% goes to pay off 
investment.  The rest is for daily operation and maintenance.  
Costs increase with the level of salt concentration in the wa-
ter, so brackish water treatment is considerably cheaper.  The 
vast majority of U.S. plants built so far treat brackish water.

Agricultural water use is a hot issue.  Two thirds of the 
global fresh water supply is used for irrigation, and the per-
centage is rising.  In Spain, there are even plans approved to 
devote a large proportion of the country’s desalinated water 
to agriculture.  However, the UN Food and Agriculture Or-
ganization says that desalted water is not affordable for most 
crops without subsidies.

The reaction to a resource shortage is usually to increase 
supply rather than reduce demand.  Few people are prepared 
to lower their standard of living,  but water use can be cut 
fairly painlessly.  But reducing demand is less glamorous 
than adding supply.  Corporate interests can make more 
money out of selling a new plant than pushing conservation.

Yes,  desalination has a role to play in future water sup-
plies, but it is clearly not a panacea, despite ambitious claims 
and proposals to the contrary.  Conservation and pollution 
avoidance are far more important, and we need to start pay-
ing more attention to those before we’re in crisis mode.

Pay your dues now—support our river!  
$15 Individual & $20 Family

“Earth To Table” Foods
Grower and chef Joseph Baldwin is passionate about what 
he calls “slow food.”  Located in Pleasant Valley in Dutchess 
County, he offers cooking classes, garden experiences, a 
unique food co-op, wholesome fresh produce to go, and even 
catering.  He deplores “chemicalized” denatured, processed 
and factory-produced foods, and gives you choices for culti-

Continued on page 3
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Application for Riverlovers Membership

  Name ___________________________________________

  Address _________________________________________

  City __________________________   State ____________

  Zip ____________  Telephone _______________________

  Renewal ___ New ___ Additional Contribution $_________

  Please send check ($15 individual, $20 family) for 2010 to:
  Riverlovers, P.O. Box 285, Croton-on-Hudson, NY 10520. 

  I want to have Riverlovers Currents delivered electronically.

  ________________________________________________
  Send to this e-mail

Here's how to join Riverlovers…
(the local Clearwater Sloop Club in the Northern 

Westchester-Putnam County area)

Yes!  I Also Want To Join Clearwater
  Please sign me up in the following membership category:
 	
 Individual	
 $40	
      	
    Mariner	
 $500
 	
 Family	
  $55	
      	
    Sailing-Master	
 $1000
 	
 Contributor	
  $100	
      	
    Benefactor	
 $5000
 	
 Sponsor	
 $200	
      	
    Student	
 $10

Name ____________________________________________

Address __________________________________________

City _____________________ State ______ Zip _________
Please include check payable to Clearwater, or charge by credit card
	
    Visa	
	
               MC	
	
             Discover	
           Amex

Account No. ______________________________________

Exp. Date ________ Signature ________________________

Mail To:	
 Clearwater, Inc.
 	
 112 Little Market Street
               	
 Poughkeepsie, NY 12601

Your Clearwater membership gets you the Navigator and 
other benefits, along with being part of Riverlovers’ “parent” 
organization representing individuals and Sloop Clubs up 
and down the Hudson Valley “working for the River.”

Sundays at the Beacon Sloop Club, Farmers’ Market 
10am–4pm.  Local cheeses,  eggs, pasta, bread, lamb & 
mushroom spring rolls.
Jan 6, Wed, 6:30pm, Ferry Sloop Meeting & Potluck, at 
Croton Point Nature Center.  Our sister organization and 
sailing group shares a home, a mission and some activities 
with us.  Info:  www.ferrysloop.org.
Jan 9, Sat, 7:30pm, Walkabout Clearwater Coffeehouse 
featuring Jay Ungar & Molly Mason.  At Memorial United 
Methodist Church, 250 Bryant Ave,  White Plains.  Tickets 
$ 1 7 . 5 0 i n a d v a n c e ( a v a i l a b l e v i a 
www.BrownPaperTickets.com), or $20 at door. $15 at door 
with student ID, $10 children 6-12, open seating.  Proceeds 
benefit Walkabout & Clearwater.  Refreshments available.  
Free parking.  Informal songfest starts at 6:45pm.  Info:  
www.WalkaboutClearwater.org or call 914-242-0374. 
Jan 10, Sun, 5pm, Uptown Coffeehouse featuring Mark 
Erelli at Riverdale-Yonkers Society for Ethical Culture, 
4450 Fieldston Road, Bronx.  Tickets $15.  Info:  
www.uptowncoffeehouse.org  or (718) 885-2955.
Jan 15, Fri,  6:30pm, Riverlovers Monthly Potluck to start 
the year, at Croton Point Nature Center.  We’re planning on 
showing the acclaimed film, “Who Killed the Electric Car?”  
Join us.  Check our website at www.riverlovers.org for the 
latest info.

How Much Water Does It Take?
These numbers, taken from former Riverkeeper John 
Cronin’s blog, are a sobering reminder of cultural profligacy 
regarding a limited resource we take for granted.  (For more, 
see www.johncronin.net)

10 liters of water to make one sheet of paper.
40 liters of water to make one slice of bread.
70 liters of water to produce one apple.
91 liters of water to make a pound of plastic.
120 liters of water to make one glass of wine
140 liters of water to produce one cup of coffee.
1300 liters of water to make one kilogram of wheat.
4800 liters of water to produce a kilogram of pork.
10,855 liters of water to make one pair of jeans.
15,500 liters of water to produce a kilogram of beef.
16,600 liters of water to make a kilogram of leather.

One liter is slightly more than a quart, and a kilogram is 2.2 
pounds, so you can see how the rest of the world (who all 
use the metric system of measurement—we’re the only ones 
left who don’t yet use it) looks at this appalling waste.

vating your own, expanding your kitchen talents, or just 
grabbing some organics to go.

Joe graduated from the Culinary Institute of America in 
1974 and ran “The Restaurant in the Park” at James Baird 
State Park for 20 years.  Five years ago, he set up a commu-
nity service agriculture project, working as a grower with 

three farms upstate, supplying 40 group homes and giving 
lectures and offering garden experiences.  He also has plans 
to open another restaurant.

Check out the website at http://earthtotable.ag or call 
him at (845) 635-9388.  You’re welcome to be just a by-
stander, take a class, or even get your hands in the dirt and 
take it to your table.  It’s a different kind of “organic” expe-
rience.

Continued from page 2
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Riverlovers - Who We Are
Riverlovers, Inc. is a chartered Sloop Club of the Hudson River 
Sloop  Clearwater, Inc., an environmental non-profit membership  
organization whose most visible symbol is its member-owned and 
operated 106-ft. sloop “Clearwater.”  As a local affiliate, Riverlovers’ 
purposes are:
•  Maintaining an active Sloop Club in the Northern Westchester-
Putnam County area;
•  Meeting the needs and interests of individuals through a variety of 
interest groups, including monthly Potluck dinner meetings with  
varied programs, environmental education and awareness, boats and 
sailing, concerts and festivals; 
•  Organizing trips and recreational activities, seminars and work-
shops, learn-to-sail programs and Clearwater visits;
•  Research, education and action to protect our rivers and our envi-
ronment; 
•  Working for access and effective land use along the Hudson River 
and its tributaries;
•  Boating projects on the Hudson River, to reach out to  the surround-
ing community for educational and recreational purposes.
We invite you to join us.  Contact our interest group coordinators, or 

Riverlovers Officers
President:	
 Warren Lindholm	
 739-9028
Vice Pres. (programs): 	
 Robin Fox 	
 271-6088
Secretary:	
 Cynthia Andersen	
 432-3112
Treasurer:	
 Daria Gregg	
 944-8396
President-Emeriti	
 Eric Marshall 	
 827-3696
	
 Gunnar Andersen 	
 432-3112 	


Interest Group Coordinators
Interest Group	
 Coordinator	
 Phone

Envir. Education	
 Bill Flank	
 238-8240
Membership	
 Gunnar Andersen	
 432-3112

Newsletter	
 Bill Flank	
 238-8240
Newsletter Distribution	
 Cynthia Andersen	
 432-3112

Outreach	


Photographer/Archivist	
 Beverly Dyckman	
 739-5057
Potluck	
 Warren Lindholm	
 739-9028

Publicity	

ShadFest	
 Robin Fox	
      271-6088

Web Page:    www.riverlovers.org

Newsletter Submissions
Please send news articles and other items of interest to 
Riverlovers Currents, P.O. Box 285, Croton-on-Hudson, 
NY 10520. Include your name, address, and phone number.  
Names can be omitted on request.

Newsletter Committee: Editor, Bill Flank; Associate Editor, Mel Fitting
January Newsletter Contributors: Beverly Dyckman, Robin Fox, Warren Lindholm

Riverlovers, Inc.  
P.O. Box 285

Croton-on-Hudson, NY 10520

Riverlovers Monthly Potluck
showing “Who Killed the Electric Car?”

Friday, January 15, 2010
6:30pm

Croton Point Nature Center

9 & 9A

Croton-Harmon
Exit

Croton River

Railroad
Station

Bridge

GateHouse

Pavilion

North

Go Here!

Traffic 
Circle

Nature
Center

Train Tracks


